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LET”S GET STARTED

you've heard the hoorah about getting paying clients from Facebook Groups,
but you don't know how.

Maybe..

Or maybe...

you didn't know that Facebook Groups are one of the fastest and easiest
ways to get clients organically (for free).

It's time...

to take the guesswork away. Let me show you how to find paying clients in
Facebook groups, even if nobody knows who you are, with my 4 week step-
by-step action plan.

Where do people go wrong? Not being clear on who their ideal client or
where to find them.
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Hew Te- Fnal Paing ClienT iy Fucehoek Groups

Facebook groups are one of the fastest and easiest ways to get clients
organically (for free).

There’s a method behind it.

Before getting started, you want to find Facebook groups where your ideal
clients are hanging out.

Here are a few quick tips to find the right groups filed with
your ideal clients:
1. Type in key words related to your niche in the FB search bar.

2. Once the results appear, go to the bottom of the list and click on “see
more”

3. Once the new page appears, click on the “Groups” tab. Boom! There you
have it.

4. Be sure to check out the group descriptions to make sure your ideal
clients are in those groups. If they are, then join the groups. Get a taste
for the vibe of the group and if it aligns with you and your ideal clients are
in there, then you're ready to go.
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If you know who your ideal clients follow, like a well known competitor or
leader in the industry that offers a similar solution, then try this out.

1. Type into the FB search bar: “Groups of people who like <insert name>”"

2. Click “see more”



HERE”S A ONE MONTH PLAN:

Be sure to choose FB groups where your ideal clients are hanging out.
Observe the discussions for a few days to ensure the energy of the group
connects with your brand. You also want to make sure that the group doesn’t
have a spammy feel to it and members are active and adding value. Check
the rules and make sure the group allows promotion.

Commiit to posting in the groups 1-3 times per day. These posts can include a
combination of any of the following posts. Be sure to put an emphasis on
your value posts.

FOSTS CAN INCLUDE ANM OF THE FOLLOWING TUFES OF FOSTS:

¥» Tell people who you are, what you do, points of credibility and some fun
and interesting facts about you that others can relate to.

¥ Use Stories (Ex. Before and after)

4 Why you do what you do (Ex. your Mission, your Why, your Message
for Humanity)

& Case study examples

» Conversation Starters (Ex. If you were a flavour of ice cream what would
you be? or Where do you live? or Tell me in 10 words or less what do you
do. Comment below.)

# Share a graphic with two to four options such as ebook covers,
headlines, pictures of you, etc. then ask which one do you like best?



» Give solutions to your Ideal Clients urgent problems (Ex. step-by-steps,
how to’s, top 10 list, etc.)

» Share resources

The goal for your posts are to add value. Be concise and useful. People have
short attention spans. Connect and engage with the people who respond to
your posts by liking of commenting. You might not have a lot of engagement
in the beginning, but don't stop or get discouraged. Be consistent because
people are still watching you. And know that every expert still hears crickets
on some of their posts, it's ok.

Include a call to action, even as simple as comment below. Remember every
time someone comments on your post, it gets bumped to the top of the
groups newsfeed.

Like and comment on other people’s posts before you post your posts. Be
part of the conversations in the group. This will encourage more
engagement and support from others. And when lurkers are scrolling
through the feed they will notice and read your comments.

WEEK »:

Base it on an urgent problem your ideal clients are having right now.

For example, if the theme was Getting Clients, you could break it down into
several smaller checkpoints for each post such as: Visibility, Partner with
Influencers, Facebook Groups, Speaking, Outreach, Sales.

Each day dive a little deeper into that same theme or spend an entire week
on each theme, so you'll have consistency with your messaging.



TAKE A LooK AT THIS:

Day 1: 5 Steps to Gaining Visibility When You're Just Starting Out

Day 2: Partner With Influencers to Establish Credibility and Expand Your
Reach

Day 3: Find Droves of Your Ideal Clients with Facebook Groups
Day 4: How to Use Speaking to Get Seen as an Expert in Your Field
Day 5: Direct Outreach Scripts that Will Get You Paying Clients Right Away

Finally at the end the week, ask people to self-identify by writing YES in the
comments if they want to know more. Give them a free PDF checklist or
relevant resource that will help them solve their urgent problem (that you
have been talking about all week). Keep the freebie simple and think instant
gratification, meaning it will help them get immediate results.

WEEK |

Start offering a free tele-class, webinar or assessment. Pick one, maybe two.
Write a promo post that identifies their urgent problem, show them through
a case study or your own story what it would be like for them to overcome
that problem. Connect the dots then and show them how your offer is the
solution.



FROMO FOST CUTLINE

Post your promo posts daily for 5 days in addition to your value posts.
» Start with a pain hitting question.
Example: Are you tired of wondering where you next client will come from?

» Tie in their pain by using a story, relatable experience or case study to
explain how it’s really affecting them now.

Example: | remember feeling like a fraud, wondering how | could possibly
compete with all the other coaches out there. | didn’t feel | could measure up
and because of that | didn’t feel comfortable selling my programs.

» Let them know you understand how they feel.

Example: Maybe you've been in the other people’s Facebook groups,
watching, waiting to be discovered. Doubtful about how much value you can
add. | get it. | too felt that way.

» Enter the pivot to the solution and describe how life can be different on
the other side of their desired transformation.

Example: Until | hired a coach and realized it didn’'t have to be so hard. What
if you could own your value, get seen as an expert and attract (rather than
hunt down) your ideal clients who can't wait to buy from you?

» Call to action

Give a sneak peak of how they too can overcome their challenge. Tell them
HOW by introducing your offer and explain how your offer will solve their
problem faster, easier than on their own.

Tell them exactly what you want them to do. Book a call. Comment below to
raise their hand. Click the link to sign up up for your free training. Spell it out
for them and tell them exactly what to do next.

During your training, give them an intro, 3 teaching points and make an offer
for them to take the next step with you. Ex. click the link to book a discovery
call, go to your sales page and buy your program.



This is a simple version of the step-by-step marketing and sales strategy |

use with my private clients.

But if you're ready for a customized plan designed with your business in
mind, so you can attract your ideal clients and make more money now, then

let’s talk.

HERE’ S WHAT SOME OF MY CLIENTS HAVE BEEN SAYING:

| set an intention 6 weeks ago that it
was time to show up in my biz, stop
waiting for the right time, and create
results so | hired Christina - | went from
an empty calendar to 12 appointments
booked in 3 days.

I'm getting published on Huffington
Post, signed my first male client, spoke
for a corporate training, launched a new
group program, got booked on a
podcast show and will be an expert
speaker for an online summit. Than you
Christina!

Keti Slanley

Re-creation Coach

Before | worked with Christina, | was in
a whirlwind of information overload.
Too much knowledge and not enough
action! I needed help FAST.

In 90 Days, Christina has helped me to
TRIPLE my one on one clientele and
now | have the foundations in place to
keep the success strategies | have
learned on REPEAT! Thank you,
Christina!

Cicely Vicletia

Empowerment Coach
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If you're ready to skyrocket your coaching business, fill up your bank account
and sell out your programs with ease and finally get to leave behind your 9-5
for good....

And you know you want a step-by-step customized action plan that will get
you there quicker and easier than you can on your own...

Then I'd like to help you. Email me at: christina@deliveryourgenius.com with
the subject line “step by step.”

| know what it’s like to be stuck in a job, knowing you are meant for more.
Knowing that you're ready to take the leap into building your own dream
business, not somebody else’s. Is sucks not knowing what you should be
doing and when. Let me take the guesswork out of it for you.

Christina Jandali, is a Business Growth Strategist and Success Coach for
women who want to leave behind their corporate career in favor of building
their own freedom based online business.

Join me and 4,000+ other women in the Sassy Successful Entrepreneurs
Group where you'll get free support, tips and actionable advice to build your
business. https:/www.facebook.com/groups/sassysuccess/
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